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"You must not know about me" - On the willingness to share
personal data with unknown recipients

ABSTRACT:

We provide three experimental studies that help characterizing individual
preferences for privacy. In an experimental paradigm in which recipients
of personal data are anonymous, we investigate how the number of
recipients, social distance to recipients and the extent of personal data
that a single recipient receives, affect the willingness to share personal
information. We find that people s willingness to share personal
information decreases with the number of recipients. Surprisingly, social
distance plays a minor role in our experiment. Instead, we find that for
certain data types people are even less willing to share personal
information with close rather than distant recipients. Further, participants
tend to dislike sharing combined personal information. Additionally, our
study provides a methodological insight by showing that verification of
personal information is essential when eliciting privacy preferences.
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